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The Sustainable Pet Food Foundation is a UK-based
nonprofit organisation established in 2024. It advances
health, animal welfare and environmental protection by
conducting, supporting and publishing scientific research
into, and educating about, the benefits of sustainable
nutritional strategies for animal consumption, that
utilise plant-based and alternative proteins. It is led by
Prof. Andrew Knight — a veterinary Professor of Animal
Welfare. Thisisits first Annual Report.



https://www.andrewknight.info/
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Executive summary

The sustainable pet food sector comprises
vegan and cultivated meat-based products.
The sector expanded rapidly during 2025, as
documented in a July 2025 study conducted
by scientists from biotechnology company
ClonBio and lowa State University. Analysing
4,563 European dog food products, the
authors identified particularly strong recent
growth in plant-based offerings, noting that
‘the plant-based product segment experienced
the most significant growth, particularly post-
2020, with launches surging from nine in 2020
to 57in 2024."

While animal-based product launches
remained numerically higher, they declined
over roughly the same period. Products
combining both plant- and animal-based
ingredients (‘hybrid’ formulations) exhibited the
fastest overall growth. The authors concluded,
“This trend reflects growing consumer interest
in vegan, ethical, and environmentally
sustainable pet food options”, and, “The
slowdown in the growth of animal-based
products may indicate a shift in consumer
priorities, with factors such as sustainability and
ethics increasingly influencing purchasing
decisions.”

These findings were reinforced by a second
July 2025 study documenting marked recent
increases in scientific publications, product
launches and patents relating to vegan and
cultivated meat-based pet foods. The authors
identified 89 new plant-based pet food
products launched between 2014 and 2024
and observed that these alternatives are well
positioned to meet growing demand for
sustainable and health-conscious pet food
options. They concluded that the integration
of alternative proteins has the potential to
fundamentally reshape the pet food industry,
predicting that such proteins are likely to
become a core component of future pet
food markets as consumer perceptions
continue to evolve.

“Your pioneering work is paving the way
for brands like THE PACK and Meatly to
be able to provide these innovative
plant-based and cell-based products.”

— Damien Clarkson,
CEO & Co-Founder, THE PACK, UK

—— Sustainable Pet Food Foundation


https://www.mdpi.com/2076-2615/15/13/1883
https://www.mdpi.com/2304-8158/14/15/2640

“I am a very passionate vegan vet
running my own pet food business in the
UK and helping thousands of people
transition their dogs to a complete
plant-based diet. ... | have been able to
regularly use the numerous studies
carried out by Prof Knight to back up

all the science and show people that
itis possible.

... It's amazing how far we've all come
with our vegan pet food companies in
the last 3 years thanks to your studies!”

— Dr Arielle Griffiths BVSc MRCVS,
Founder, Just Be Kind Dog Food, UK

At the same time, the authors emphasised that
consumer acceptance—shaped by perceptions
of novelty, palatability and safety—must be
actively fostered through transparent
communication and education. Building trust,
they argued, requires targeted educational
efforts highlighting both the benefits and
safety of alternative protein sources.

This is precisely the role fulfilled by our
sustainable pet food outreach programme. Our
team is the most prolific globally conducting
research and public engagement on
sustainable pet diets. In 2025 alone, we
published (or had accepted) eight key scientific
studies and articles, etc., and delivered 22
presentations on sustainable pet nutrition,
primarily to universities and professional
conferences, including large veterinary
audiences. These publications collectively
generated several thousand media stories
worldwide, supported by the press offices of
the three universities affiliated with our
Founder, Prof. Andrew Knight. In parallel, our
social media channels generated several
hundred thousand impressions. These outputs
are detailed in the sections that follow.

This extensive activity has contributed to the
rapid global expansion of the sector. Estimated
global valuations of the vegan pet food market
rose dramatically from approximately USD 10
billion in 2020 to around USD 27 billion in 2024,
with forecasts suggesting further growth to
approximately USD 57 billion by 2034. This
represents a compound annual growth rate of
around 7.8%, substantially outpacing growth in
the conventional pet food market.

The delivery of these outputs was made
possible through collaboration with a range of
key organisations and individuals. Key
collaborators are listed in the following section.
We are deeply grateful to all contributors and
collaborating organisations, and especially to
our funders whose financial support enabled
this work.
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https://www.alliedmarketresearch.com/vegan-pet-food-market-A15847
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Outreach and advocacy

Our sustainable pet food campaign began at
the very start of the year with the launch of
‘Veganuary for Pets’. The accompanying press
release generated substantial media interest,
including prominent coverage in The Times.

This early momentum was followed, on 6
February, by what proved to be one of the most
significant milestones in the history of
sustainable pet food. The world’s first
cultivated meat-based pet food—cultivated
chicken dog treats—was launched in London
by biotechnology company Meatly, in
partnership with vegan pet food company
The PACK. The launch attracted extensive
international media coverage. Andrew was
interviewed widely, including appearances on
BBC prime-time news programmes, with a
longer feature broadcast on BBC Breakfast.

Later in February, another major industry
advance occurred with the launch of the first
nutritionally complete dog food formulated
using fermented microbial protein by German
company Marsapet. The 'FeedKind' protein
was produced in China by US biotechnology
company Calysta. By late 2025, Calysta’s large-
scale production facility was manufacturing
commercial volumes, with microbial protein
appearing in additional UK pet food
formulations. These developments created
further high-profile opportunities for media
engagement and public education.

The remainder of the year saw an intensive
period of research publication and knowledge
dissemination. Working with a skilled
international team of collaborators (see Key
Collaborators), we published—or secured
acceptance for—eight peer-reviewed articles or
technical letters in veterinary journals focused
on sustainable pet diets.

These publications were strategically designed
to maximise positive outcomes for animals.
Central among them were large-scale studies
on consumer acceptance of sustainable dog
and cat diets, demonstrating that just under

half of dog guardians and just over half of cat
guardians currently feeding conventional or
raw meat-based diets would realistically
consider sustainable alternatives, provided key
concerns were addressed. The most prominent
concerns related to pet health outcomes and
nutritional adequacy. These and other key
areas of concern have recently been, or are
being, directly addressed by our wider research
programme. These findings offer valuable
guidance to the rapidly expanding sustainable
pet food sector on how best to address key
consumer priorities.

Additional studies published or completed in
2025 confirmed both the good digestibility of
vegan pet diets, and their environmental
advantages. Many of these studies were
supported by press releases, collectively
generating several thousand media stories
worldwide (see Media Coverage). The greatest
volume of press attention followed publication
of the studies of consumer acceptance of
sustainable dog and cat diets.

Alongside publications, an unprecedented 22
presentations were delivered during the year,
primarily to universities and professional
conferences (see Presentations). On two
occasions, very large veterinary audiences
were reached. Audience responses were
consistently positive, and several presentations
achieved extended reach through recorded
versions, which—together with several hundred
thousand social media impressions—reached a
substantial global audience.

Andrew also contributed to ten podcast
interviews and appeared extensively in the
world's first known full-length documentary
dedicated to vegan pet diets, produced by
Finnish filmmaker Jon Erik West, with the
support of the Sustainable Pet Food
Foundation. Further outreach in 2025 included
briefings for four companies seeking to enter
the sustainable pet food sector, one investor,
and three animal advocacy organisations.

— — Sustainable Pet Food Foundation


https://www.thetimes.com/uk/environment/article/turn-your-dog-vegan-to-stop-carbon-emissions-expert-says-xngksjq02
https://meatly.pet/
https://thepackpet.com/
https://andrewknight.vids.io/playlists/799edeb01c1df4/2-vegan-pet-food/8c9bd8be1a1cebcd06/bbc-breakfast-2025-feb-06
https://www.petfoodindustry.com/sustainable-dog-and-cat-food/news/15738565/marsapet-launches-first-dog-food-with-feedkind-pet-protein
https://www.mdpi.com/2076-2615/15/20/2988
https://www.mdpi.com/2076-2615/15/20/2984
https://www.mdpi.com/2076-2615/15/20/2988
https://www.mdpi.com/2076-2615/15/20/2984
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“As someone who spent 10 years working in the companion animal
nutrition industry, | can't stress enough how appreciated and
important your work is! The lack of education (and misinformation)
pertaining to vegan diets for companion animals in the nutrition
world is frustrating to say the least. ... Your content is full of
fantastic information that I'll be using myself, along with sharing.
This is an incredibly helpful resource not only for our personal
companion animals, but for people who contact us with related
inquiries. Thank you again for the amazing work you're doing!”

— Anonymous US animal advocacy staffer
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Publications

Several influential articles on sustainable pet
food were published in 2025. Most prominent
were two major studies examining consumer
acceptance of sustainable pet diets, building
on our large-scale international survey
conducted in 2020.

The first study analysed responses from 2,639
dog guardians. While 84% were feeding
conventional or raw meat-based diets, a
substantial proportion—43%—of this group
indicated willingness to consider at least one
more sustainable alternative, including vegan,
vegetarian or cultivated meat-based diets.
Cultivated meat-based dog food was the most
acceptable option (24%), followed by
vegetarian (17%) and vegan (13%) diets.

The companion study examined responses
from 1,380 cat guardians. Of these, 89% were
feeding conventional or raw meat-based diets.
Nevertheless, just over half (51%) of this group
were open to at least one more sustainable
alternative. Cultivated meat-based diets were
again the most popular option (33%), followed
by vegan diets (18%).

It was particularly encouraging that so many
guardians currently feeding meat-based diets
expressed openness to alternatives. Consistent
with earlier research, cultivated meat-based pet
food was the most popular sustainable option.
However, by 2025 such products remained
scarcely available, in contrast to the next most
acceptable alternatives—plant-based pet diets.
This availability gap continues to underpin

the strategic focus of sustainable pet food
advocacy on nutritionally sound

plant-based options.

Both studies identified clear demographic
patterns. Guardians who themselves reduced
or avoided meat were significantly more open
to alternative diets for their pets, as were those
with higher educational attainment. Differences
related to age and region were also observed,
with older respondents and those based in the
UK generally less open than respondents from
other parts of Europe, North America or
Oceania, although these trends were not
always statistically significant.

A large scale switch to vegan dog food would...

...reduce greenhouse gases
by the equivalent of the

...free up land larger than
Saudi Arabia or Mexico

...save freshwater volumes
greater than all the
renewable freshwater in
Denmark

A key article in Faunalytics summarized the benefits of vegan pet diets

—— Sustainable Pet Food Foundation
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Importantly, the studies provided detailed
insights into the concerns pet guardians most
need satisfied, before adopting alternative pet
diets. Nutritional adequacy and health
outcomes were the dominant concerns,
alongside several secondary factors. The
research also examined trusted information
sources, with product labels and packaging
cited most frequently. These findings offer
valuable guidance for the sustainable pet food
sector on how best to engage and
communicate with these pet guardians. To
maximise accessibility and impact, both
studies were published fully open access and
supported by extensive outreach, collectively
generating hundreds of global media stories.

A further key open-access study, published in
Frontiers in Sustainable Food Systemes,
guantified the substantial environmental
impacts of meat-based pet food, including land
use, greenhouse gas emissions and
contributions to climate breakdown, while
demonstrating the significant reductions
achievable through vegan pet diets. This
research received extensive international
media coverage.

Another (forthcoming) study reviewed 31
primary studies and demonstrated good
digestibility of vegan diets for both dogs and
cats, directly addressing a common—though
unsupported—criticism that vegan diets are not
adequately digested by dogs and cats.

In addition, two accessible summary articles
were published by Faunalytics and Plant-Based

“That letter to the Vet Times was really News, helping to inform the animal advocacy
very funny. I hope this argument does and plant-based movements about recent

not end any time soon because | am smenhﬂc_develqpment_s Threg letters were
s e s " also published in Veterinary Times, the UK's
enjoying it immensely.

leading veterinary news journal, which is
— Jamie McClement, Referral distributed to nearly all veterinary practices
Surgeon/Musculoskeletal clinician & nationwide. These letters formed part of a
Clinical Director at Abington Park debate between Andrew Knight and a raw-
Referrals, Chair of Referrals Clinical meat advocate and were written to educate
Board IVC, UK veterinary audiences, using evidence-based
argument and humour to maximise
engagement, and were published within one of
the journal’s most widely read sections.
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https://www.frontiersin.org/journals/sustainable-food-systems/articles/10.3389/fsufs.2025.1569372/full
https://faunalytics.org/the-expanding-market-for-ethical-companion-animal-food/
https://plantbasednews.org/opinion/opinion-piece/environmental-impact-dog-cat-food/
https://plantbasednews.org/opinion/opinion-piece/environmental-impact-dog-cat-food/
https://www.andrewknight.info/articles/pet-food-debates/

Publications (8)

e Mace JL, Bauer A, Knight A & Nicholles B. * Nicholles B & Knight A (2025). The
(2025). Consumer acceptance of environmental impact of dog and cat food:
sustainable dog diets: a survey of 2639 dog what you need to know. Plant-Based News.
guardians. Animals, 15(20), 2988. 21 Mar.

e Mace JL, Bauer A, Knight A & Nicholles B. e Knight A (2025). ‘Overwhelming scientific
(2025). Consumer acceptance of evidence’ surrounding vegan diets.
sustainable cat diets: a survey of 1380 cat Vet Times, 55(11), p. 27.

guardians. Animals, 15(20), 2984.
e Knight A (2025). Regarding the hazards of

* Nicholles B & Knight A (2025). The plant-based diets. Vet Times, 55(06), p. 19.
environmental sustainability of meat-based
versus vegan pet food. Front. Sust. Food e Knight A (2025). Science and reason in
Sys., 9. climate change debate. Vet Times, 55(43),
p. 23.

e Mace J & Knight A (2025). The expanding
market for ethical companion animal food.
Faunalytics, 18 Jun.

“I just transitioned my two doggos onto vegan kibble (after reading Andrew Knight's studies
- they are doing brilliantly, looking amazing and very much enjoying the food :)”

— Lindsay Marshall. PhD, SFHEA, FRSB,

Director of Science, The Humane Society of the United States



https://www.mdpi.com/2076-2615/15/20/2988
https://www.mdpi.com/2076-2615/15/20/2984
https://www.frontiersin.org/journals/sustainable-food-systems/articles/10.3389/fsufs.2025.1569372/full
https://faunalytics.org/the-expanding-market-for-ethical-companion-animal-food/
https://plantbasednews.org/opinion/opinion-piece/environmental-impact-dog-cat-food/
https://www.andrewknight.info/articles/pet-food-debates/
https://www.andrewknight.info/articles/pet-food-debates/
https://www.andrewknight.info/articles/pet-food-debates/
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“I'm the Founder of vegan dog food startup company, Kulay Dogs, in Brisbane.
Thank you very much for all your work — researching and ultimately highlighting the
many benefits of a (nutritionally appropriate) plant-based diet for dogs. Your work
has been a major reason why my wife and | started Kulay twelve months ago. We've
just made our first batch of complete food for dogs! So, thank you very much. Keep
up the truly amazing and trail-blazing work.”

— Brad Dalrymple, Founder, Kulay Dogs, Brisbane
| wﬁ#ﬁ W

e

N D) - :

N VR W ani .

A L0 © A R
/ o orowion pups | \ EeS

. & : i ,f" 3 .




f_s—s___;

14

Media coverage

Andrew Knight engaged with the media on an
almost weekly basis throughout the year, with
our research and commentary featured in
hundreds of news stories worldwide. The
leading story covered our two large-scale
studies on the consumer acceptance of
sustainable dog and cat diets. Press releases
were syndicated across 1,844 downstream
news websites, with a combined potential
audience of approximately 105 million people’.
This extensive coverage was driven by
coordinated press releases and supported

by the press offices of Andrew's three
affiliated universities.

Altmetric scores represent weighted measures
of attention across news outlets, social media
and other public platforms. By the end of 2025,
Altmetric scores reached 231 for the dog diet
study and 241 for the cat diet study, placing
both in the top 1% of all scientific articles of
comparable age worldwide.

Throughout 2025 our work, and interviews with
Andrew, featured in a wide range of leading
international and national media outlets,
spanning television, radio and print. Coverage
included major UK broadcasters, Dutch
national television and radio, and prominent
science and news publications in Europe and
North America, alongside specialist veterinary
and pet industry media. These included: BBC
TV (Breakfast and Today programmes), Dutch
national TV (human.nl), BBC radio UK and
Scottish national stations, NPO Radio 1 (a
major Dutch radio station), New Scientist, The
Washington Post, The Times, The Guardian, The
Spectator, Veterinary Times (UK) and

PETS International.

A particular highlight occurred in April, when a
popular Dutch public television programme
HUMAN (human.nl, on channel NPO 2) aired a
full-length episode on sustainable pet diets, as
part of a wider series on sustainable living.
The episode followed an in-depth interview
conducted the previous month in an

1 Potential reach is an estimation of the number of
worldwide unique visitors on desktop and mobile
devices provided by Similarweb.

Amsterdam dog park, which culminated in an
on-camera feeding trial. A group of dogs were
offered three bowls containing cultivated meat-
based, plant-based and microbial protein-
based vegan diets. The result was an
enthusiastic feeding frenzy, with all bowls
rapidly emptied.

This episode—available online via the Dutch
public broadcasting platform npo.nl—is
believed to be the first time vegan pet food has
been explored in a full-length, mainstream
television programme anywhere in the world.
Episodes in this series typically attract between
300,000 and 500,000 viewers through
combined live broadcast and online viewing.
The television coverage was followed by a
dedicated Dutch radio episode in May, further
extending the reach and impact of this work.



https://www.accessnewswire.com/newsroom/en/food-and-beverage-products/pet-food-revolution-two-new-global-surveys-reveal-growing-guardian-openn-1102513
https://npo.nl/start/serie/wat-houdt-ons-tegen/seizoen-5/wat-houdt-ons-tegen_21/afspelen
https://www.human.nl/
https://youtu.be/VIS5nFoJtoQ?si=YetbGD8wWEDhKEYD
https://www.mdpi.com/2076-2615/15/20/2984
https://www.mdpi.com/2076-2615/15/20/2988
https://www.mdpi.com/2076-2615/15/20/2988
https://mdpi.altmetric.com/details/184538910/news
https://mdpi.altmetric.com/details/184538915/news

Andrew also contributed to ten podcast
interviews during the year, several of which

were released as multi-part series across

consecutive weeks. These interviews, together

with short-form summary videos highlighting ;

key research findings and animal welfare (5 s 08

issues, are available via Andrew’s YouTube N
channel and social media platforms.
Collectively, this content attracted many
thousands of views during 2025, including:

Instagram: 475,000+ views ' Sl < ” ’/
Linked-In: 330,000+ impressions e
Facebook: 215,000+ views
YouTube: 3,500+ views

“You have achieved amazing results on
US radio. You must have been syndicated.
I have attached screen shots of the first 4
pages. | got bored after that.”

— University of Winchester Press Office

Vastly over one million people were reached
across US and UK radio stations, following
widespread BBC TV coverage of the world’s first
cultivated meat-based dog food in London.

“I recently watched your talk on YouTube ....
It really helped me clarify some doubts ...
After listening to your talk and considering
the environmental impacts, as well as the
availability of nutritionally balanced vegan
dog food, I've decided to transition my dog to
a plant-based diet. Thank you for the
amazing work you do.”

— Alessandra, Spain
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Documentary film

PART 1

NUTRITION
SUPPLY
PRODUCTION
LABELLING

FUNDING
FOUNDATION YVEGAN GRANTS

In August, the first known documentary film to
focus specifically on vegan pet diets was
released by Finnish filmmaker Jon Erik West.
My Dog is a Vegan examines the global dog
food industry and presents vegan nutrition as
an emerging alternative. The film follows Jon's
personal experience of transitioning his own
dogs to vegan diets over several months and
features interviews with leading veterinarians,
animal nutritionists and researchers, including
Andrew Knight.

The two-part documentary was released on
YouTube in August: Part 1, Part 2, and was also
broadcast via Unchained TV. Discussions are
ongoing to secure a national television
broadcast, which would further extend its
public impact and audience reach.

PART 2

CARNIVORE / OMNIVORE
ANIMAL BY-PRODUCT
VEGANISM

VEGAN DOG FOOD
ENVIRONMENTAL IMPACT
FUTURE

IN COLLABORATION

PAWC

SHEVET
SUSTAINABLE PET FOOD FOUNDA
WAWWA CLOTHING (LK)

“This film invites viewers to join on a
journey that challenges assumptions
and opens minds. The film aims to
spark an open and informed
discussion about what we feed our
pets — in this case, dogs — and
whether a 100% plant-based diet
could be a viable alternative.”

— Jon Erik West, Director,
My Dog is a Vegan

\//—\ Sustainable Pet Food Foundation



https://unchainedtv.com/2025/11/17/my-dog-is-a-vegan-vs-nutrition-assumptions-vegan-dogs/
https://youtu.be/EwqSHUUYsew?si=NjyUMOD-b0UBxdhh
https://youtu.be/3AGtDpAB4Y4?si=kQ5e9vYadIz3mLLH




91488 ; 31318
[E4EEE1 58U TRE)

PET POPULATION IN TAIWAN

+5\ NEGODCIDS
W/ ICON , ilo

U vanas smsem g

Sustainable Pet Food Foundation

18 -8



e

About

The Sustainable Pet Food Foundation is
a UK-based nonprofit organisation. It advances
health, animal welfare and environmental
protection by conducting, supporting and
publishing scientific research into, and
educating about, the benefits of sustainable
PETPOODRDusEY:. Wi s st asome nutritiqnal strategies for animal con.sumptio.n,
ey R R G e e that utilise plant-based and alternative proteins.

Brltlsh ;;eltltez;inary Association ends Itis led by Prof. Andrew Knight — a veterinary
opposition to vegan diets for dogs : Professor of Animal Welfare, affiliated with

A ot s posbloolued o P timed e i o O g P " Murdoch University School of Veterinary
el Medicine, Western Australia, the School of
Environment and Science at Griffith University,
Queensland, and the University of Winchester,
UK. Andrew is also a veterinary specialist in
animal welfare accredited in the US, UK, EU, and
New Zealand, a Fellow of the Royal College of
Veterinary Surgeons, and Principal Fellow of
Advance HE.

Andrew and his team produce a large volume of
research and outreach which helps to advance
understanding of animals and their welfare.
These have included two books, numerous
academic and popular articles and external
presentations, social media videos and
websites. Andrew regularly collaborates with
animal welfare charities to advocate for animals
and is frequently interviewed by the media.

He has received 16 awards for this work.

SUSTAINABLE
PET FOOD
2 FOUNDATION®
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/\%_‘

20

Key collaborators

The Sustainable Pet food Foundation collaborates with a range of organisations and colleagues, to
achieve its objectives. Our successes would not be possible without this support. Key collaborating

colleagues in 2025 included those below.

Alexander Bauer
PhD

Alexander Bauer is a
freelance researcher.
He received his
doctorate in Statistics
from the LMU Munich,
Germany, with a focus on
the analysis of spatio-temporal

data. With broad research interests and as a
former Fellow of the LMU Munich Statistical
Consulting Unit StaBLab, he is actively involved
in applied research projects in various fields.
His progressive research includes topics such
as the treatment of rehomed laboratory dogs
and the health of pets fed vegan diets. He led
the statistical analyses for the studies on the
consumer acceptance of sustainable dog and
cat diets.

Billy Nicholles BA

Billy Nicholles is a
researcher and
business professional
specialising in vegan
pet food. Heis a
Research Associate at
Bryant Research, a
UK-based research
consultancy specialising in the protein
transition, where he conducts research and
coordinates projects related to the pet food
protein transition. He is also a Founders’
Associate at Omni, a leading UK vegan pet
food company, where he manages business
development and growth. He led two of the
previously-listed publications on vegan pet
diets including a study in Frontiers in
Sustainable Food Systems, and spoke on this
topic at various conferences.

Antonia Chan
BVetMed MSc
MRCVS

Antonia is a registered
veterinary surgeon
having graduated from
the Royal Veterinary
College, University of
London in 2016 and studied her MSc in
Biodiversity and Global Change at UCL (2023-
2024). She worked with dogs and cats as a
clinical vet in the UK for six years previously, is
now volunteering with various animal welfare
and veterinary NGOs and working with Andrew
on pet nutrition research.

Jenny L. Mace
MSc AWSEL, BSc,
FHEA

Jenny is a Visting
Scholar with the
University of St
Andrews. Between 2020
and 2025, she was a
remote Associate Lecturer in animal
welfare/ethics at the Centre for Animal Welfare
at the University of Winchester, in addition to
being an External Examiner for Hartpury
University's MSc in animal welfare, policy, and
legislation. She is also a member of the

Editorial Advisory Board of Anthrozoos.

Jenny now conducts both commissioned and
pro-bono projects via Mace Animal Welfare.

She led six of the previously-listed publications
on vegan pet diets and animal advocacy topics,
and her full portfolio is at:
https:/www.maceanimalwelfare.co.uk/portfolio

Jenny cares for two rescue cats, one
Romanian-rescue dog, and five ex-laying hens.

= Sustainable Pet Food Foundation


https://www.maceanimalwelfare.co.uk/
https://www.maceanimalwelfare.co.uk/portfolio/
https://bryantresearch.co.uk/
https://omni.pet/

Jade Warren BSc,
MSc

Jade Warrenis a
Research Assistant at
The Vegan Society.
She holds a First-Class
BSc in Biological
Sciences from the
University of Liverpool and a

Distinction in MSc Environmental Technology
from Imperial College London, with the latter
focusing on sustainable food systems and
alternative protein technologies. She led the
study examining the digestibility of vegan and

vegetarian pet diets. H >
s Ay 1N

Mad Ideas

Mad Ideas is a multi
award-winning,

creative graphic

design agency
supportive of pro-
vegan/animal causes,
who are “delighted to be
among Professor Andrew Knight's key

collaborators.” Their goal has been and always {
will be to make a positive difference. Their i d
specialisms of fresh graphics, marketing sustainable Pet o050
communications and technical expertise P —
engage, educate and inspire. They are able to
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madideas.com

support internal and external communications, 0 - 'ﬂt"h
including: branding with personality, :}f L ' o @
infographics, packaging and marketing ¢ ANDREW KNIGHT s

materials. Mad Ideas frequently provides A, 90 G, D Ao FRCYS:

VS, DRRECAWEM UAWSELL DEACAW, PRHES

graphics to help outreach Prof. Knight's work
via social media.
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https://madideas.com/

Conventional and raw meat-based pet diets
drive major environmental harm,
consume billions of farmed animals annually,
and do not provide the best health and
wellbeing for our pets.




The Sustainable Pet Food Foundation
works to support the growth of
nutritionally-sound plant-based and
cultivated-meat based pet diets.




@ SUSTAINABLE
PET FOOD
@ FOUNDATION®
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